— FULL-TIME MBA » CLASS OF 2029
in',l JOHNS HOPKINS ANALYTICS, LEADERSHIP,
* CAREY BUSINESS SCHOOL AND INNOVATION SPECIALIZATION

2-year program

SUGGESTED COURSE PLAN 26 foundational credits
10 specialization credits

18 elective credits

YEAR 1 Courses are 2 credits unless noted otherwise. Color indicates specialization credits.

FALL1 FALL2 SPRING 1 SPRING 2

Data Science: Statistics Behavioral S.CIEI"ICE: Leader§h|p bata Saer.\ce: B'g. Data Strategic Management
and Organizational Behavior Consulting Project
Accounting Foundations Finance Behavioral Science: Innovation Field Project
9 Negotiating Collaboratively (4 credits)

Microeconomics and

Business Communication Market Design Operations Management
Marketing Management Foundations of Data Science: Econometrics for
9 9 Business Analytics** Market Analysis**
Professional Development for Professional Development for
Career Success (non-credit) Career Success (non-credit)

*
YEAR 2 Courses are 2 credits unless noted otherwise. Color indicates specialization credits.

FALL1 FALL2 SPRING 1 SPRING 2

Elective Artificial Intelligence** Ethics of Data Analysis** Elective
Elective Elective Elective Elective
Elective Elective Elective Leadership Immersion**

Professional Development Plus  Professional Development Plus

. . Elective **Indicates specialization credits.
(non-credit) (non-credit) P

*Through second-year electives, Full-time MBA students can earn a certificate or pursue an additional MS degree in
Business Analytics and Artificial Intelligence, Finance and Health Care Management (separate application required).

Consulting Experiences: Partner with mission-driven and Johns
Hopkins startups through the Ward Infinity and Venture Strategy
programs, applying your business skills to solve real-world

{ Global Immersion: You will have the opportunity
O challenges and support early-stage ventures.

0) to participate in a week-long, faculty-led intensive
UM course in international hubs such as India, Chile,
@ Germany, Italy, or the United Kingdom. You will
engage in classroom sessions, site visits, and
discussions with local business and government

leaders to explore how global companies navigate
complex markets and drive impact across borders.

Foundations Week (August 2026): The week includes a behavioral
science boot camp, resume workshop, and business communication
primer. You will also have the opportunity to take an optional,
two-day quantitative skills boot camp, which focuses on the basic
quantitative skills needed for success in your fall coursework.
Foundations Week is mandatory for all Full-time MBA students.
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